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OVERVIEW:

This course introduces students to the world of business. Students will develop an understanding of the
functions of business, including accounting, marketing, information and communication technology,
human resources, and production, and of the importance of ethics and social responsibility. This course
builds a foundation for further studies in business and helps students develop the business knowledge
and skills they will need in their everyday lives.

PREREQUISITE: None

TEXT: The World of Business 4™ Edition

COURSE CONTENT:

Units

Overall Expectations

Business
Fundamentals

e demonstrate an understanding of how businesses respond to needs, wants, supply, and
demand;

e compare types of businesses;
e demonstrate an understanding of ethics and social responsibility in business;

e demonstrate an understanding of the benefits and challenges for Canada in the field of
international business.

Functions of
Business

e explain the role of production in business;

e explain the role of human resources in business;

e demonstrate an understanding of sound management practices in business;

e demonstrate an understanding of the importance and role of marketing in business;
e demonstrate an understanding of the importance and role of accounting in business;

e demonstrate an understanding of the importance and role of information and
communication technology in business.

Finance

e demonstrate an understanding of income and spending issues facing individuals and
businesses;

e demonstrate an understanding of how banks and other financial institutions operate;
e demonstrate an understanding of effective investment practices;
® analyse the role and importance of credit in personal and business finance.

Entrepreneurship

® describe characteristics and skills associated with successful entrepreneurs and
demonstrate an understanding of the contributions to Canadian business of selected
entrepreneurs;

® analyse the importance of invention and innovation in entrepreneurship.
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EVALUATION:

Assessment and evaluation in this course will be based on provincial curriculum expectations

incorporating the following broad categories.

Term Evaluation — 70%

Final Evaluation — 30%

Knowledge/Understanding|  Application | Thinking/Inquiry | Communication Summative
(~25%) (~15%) (~15%) (~15%)
e Tests e Computer e Reports e Reports e Exam (~20%)
e Assignments Research e Case Studies | Case Studies | Projects (~10%)
e Presentations ® Assignments | e Projects e Presentations
e Presentations
* NOTE: "~" Means evaluation percentages are approximate.
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